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Disclaimer

This presentation may contain forward-looking statements that
are subject to risks and uncertainties, because they are not
statements of historical facts, but reflect the beliefs and
expectations of our management as well as available information.

Our statements are based largely on current expectations and
projections about future events and financial tendencies that
affect or may affect our business, and which may or may not
materialize. Many factors could adversely affect our results as
contained in our forward-looking statements.

SHOPPING PARANGABA

The forward-looking statements include information regarding
results and projections, strategies, financing plans, competitive
position, industry environment, potential growth opportunities
and the effects of competition. Such estimates and projections
refer only to the date they were made, and we assume no
obligation to publicly update or revise any of these estimates in the
light of new information, future events or other factors, subject to
the applicable regulations.
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Overview




OVERVIEW

20 malls in operation

440,0 thousand sgm of owned GLA
29 malls under management

Over 5,300 stores under management
Presence in all regions

Covering around 80% of Brazilian GDP
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Note: Figures include Shopping Leblon.

BOULEVARD SHOPPING VILA VELHA



PORTFOLIO ALIANSCE

MATURE ASSETS

SHOPPING DA BAHIA

15 MALLS WITH MORE THAN 5 YEARS OF OPERATING HISTORY

347.7T THOUSAND SQM OF OWNED GLA

Shopping da Bahia Shopping West Plaza
Shopping Taboao Bangu Shopping

Via Parque Shopping Santana Parque Shopping
Shopping Grande Rio Caxias Shopping

Carioca Shopping Boulevard Shopping Campos

*The closing of the acquisition of Shopping Leblon occurred in October 2016.

Boulevard Shopping Brasilia
Boulevard Shopping Belém
Shopping Santa Ursula
Boulevard Belo Horizonte

Shopping Leblon*






